Case Study: From Zero to $18K: How One Alumni Video Broke Fundraising Records
FLX for Good Transforms School District Fundraising with Strategic Storytelling
The Challenge A Northern New Jersey school district foundation needed compelling video content for their inaugural

alumni reunion. Working within tight nonprofit budgets, they required professional storytelling that
would reconnect graduates and launch a major fundraising initiative.
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Our Solution: FLX Media delivered professional storytelling that maximizes nonprofit budgets and drives

Goal: community engagement.
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" We absolutely see the role that thoughtful media (especially YOUR videos) play in amplifying the mission, crystallizing the ask, and
marketing attractive events."
¢ — Foundagon Leadership Team
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